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SEVEN LIGHTS’ FOUNDERS

Tim Harris

Seven Lights
Co-Founder and Chief Executive Officer

Seven Lights co-founder Tim Harris has been captivated with computer games since 1985, when he got his first taste of playing and programming games on an Apple II.  Since then, Tim has committed every ounce of his disposable time and income consuming the latest in PC and video games, from Pong to MMORPGs.  

Tim brought this hardcore gaming experience to bear professionally in 1996 when he joined Leo Burnett Company in Chicago as a media planner.  There he spent two years developing and implementing marketing strategy for Nintendo of America.  Tim’s first-hand undertstanding of the gamer’s mindset and the videogames marketplace gave him the expertise to single-handedly convince Nintendo to execute its first-ever digital marketing campaigns with Star Fox 64 and Yoshi’s Island.  

Recognizing the impact interactive marketing was going to have on the industry, Tim relocated to Los Angeles in 1997, where he joined Launch (now Yahoo Music) as Director of Advertising.  Using his vision and marketing experience, Tim led Launch to reposition itself in order to take adantage of multiple media channels, including interactive and TV. His efforts were rewarded with an impressive string of new business partners, including Sony, New Line and The Gap.  

In 1999, he left Launch to join Rishad Tobaccowala as co-founder of Starcom IP, the interactive marketing arm of Starcom MediaVest Group, a global agency with approximately $16.8 billion in media billings.  While serving as VP and director at Starcom, Tim grew Starcom IP into the highly profitable business it is today, with over 70 full-time employees and offices in Chicago and Los Angeles serving more than 20 blue-chip clients, such as Nintendo, the Miller Brewing Company and the U.S. Army.  His trend-spotting and innovation skills directly led to a profusion of well-known and award-winning marketing ideas, including Nintendo’s Perfect Dark viral marketing campaign and a personalized Good Times bar promotion for  the Miller Time Network.  Under Tim’s leadership, Starcom IP continued to outshine its competition, winning 10 out of 11 pitches in 2002, and most recently winning Media Magazine’s Golden “e” Award for Interactive Agency of the Year.  

In 2003, Tim left Starcom to found and serve as SVP for SMG Play, a wholly-owned subsidiary of Publicis Groupe and the industry-first marketing agency dedicated to helping marketers leverage the power of interactive games.  Tim helped integrate interactive games into marketing and advertising programs for SMG Play’s clients, such as General Motors, Proctor & Gamble, Allstate, Miller Brewing and Red Bull. 
Tim has spoken on a variety of gaming topics at a number of tradeshows, including CES (In-Game Advertising and Massively Multiplayer Gaming), Digital Hollywood (Games as Franchises), GDC [Focus On: In-Game Advertising (Best Uses of Games for Marketing Purposes)], Monaco Media Forum (Best Uses of Games for Marketing Purposes).


Tim holds a bachelor’s degree in telecommunications from Indiana University. He lives in Chicago with his wife and daughter.

Dave Shuck
Seven Lights

Co-founder and Chief Operating Officer

Dave’s area of focus has been in gaining insight into the needs and wants of specific demographic segments and delivering business results based on those insights.  

In 1997, Dave got his start in marketing strategy as a media business coordinator at Leo Burnett in Chicago, where he served such clients as Arthur Andersen and the New York Stock Exchange.  

Later that year he turned to the public sector to serve with the American Dental Association (ADA), the largest dental association in the world.  In his first position at the ADA, he managed the organization’s finances for half of the country as a Membership Account Executive, but throughout his ADA tenure he has held a number of membership and marketing positions. While at the ADA, he specialized in delivering marketing and organizational support at the local and state levels; developed grassroots campaigns; managed and developed multi-channel marketing promotions, advertising and commercial programs; directed the production of catalogs and direct mail pieces.  One of Dave’s main focus areas was to create and implement a new online catalog for the association.  Under Dave’s supervision, the ADA’s eSales catalog increased from 3% of revenue to over 11% of revenue per year and he increased revenue for the ADA’s Department of Salable Materials from $7MM to almost $9MM with a marketing budget of only 750K.  In the last year Dave has managed the database licensing arm of the ADA where he has increased revenue over 60%. 
In 2003 Dave joined Seven Lights as a co-founder and chief operating officer.  As COO, he focuses on contract negotiation, finances, legal and IP issues. 

He holds a bachelor’s degree in Management from Indiana University. Dave currently resides in Chicago with his wife and son.


Mike McCarthy
Seven Lights

Co-founder and Chief Creative Officer

Good creative has to sell!  Mike McCarthy has long believed that all creative has to be developed with the end result in mind and, at the end of the day good creative has to deliver.

In 1997 Mike brought this philosophy to Torque, Ltd., a Chicago-based strategic communication arts firm, where as a new media specialist he headed up creative design for the Borders, PWC, and National Geographic accounts.  His expertise in design, animation, and web application development made him a leader at Torque, where he used his drive and passion to contribute to the bottom line by bringing in clients, such as Crain’s Chicago Business Publications and Hallmark. 
In 2000, Mike moved on to become a designer at Chemistri/iLeo, a division of the Leo Burnett Company.   Later, as senior art director, he was responsible for the concepts and overall look and feel of his client’s digital campaigns. His work on clients, such as the U.S. Army, Adidas, and Kelloggs, led to an impressive collection of awards for his work including an Effie from the New York American Marketing Association, the Bronze Cyber-Lion at Cannes, Communication Arts Site of the Week, a One Show Interactive Silver Pencil award, and  2001 Agency of the Year from Revolution Magazine.  

Mike’s campaigns have continued to push the envelope, not only from a creative perspective but also from the standpoint most relevant to clients—results.  His interactive design in 2001 made GoArmy.com the number one source of recruiting leads for his client.  Aside from being the most efficient means for collecting leads, Mike’s design helped the Army  reach its recruiting goal for the first time in three years.   
 
In November 2003 Mike’s interactive background led him to the position of creative director at SMG Play, the industry-first marketing agency dedicated to helping marketers leverage the power of interactive games.  Among the highlights of his Play career were his creative work on Pontiac Virtual NCAA® Final 4® in College Hoops 2K6 by 2KSports (developed Pontiac game concept and oversaw all of the TV, print, and Internet executions for the game), the Cadillac V-Series Collection for Project Gotham Racing 3 by Microsoft Game Studio (developed program concept and integration of the Cadillac Elite program), and his work with Pontiac as the concept development consultant on the integration of the Solstice GXP as a focal “character” within Rush City, a comic book series from DC Comics.

Now Mike serves as a co-founder and the chief creative officer for Seven Lights, where he is responsible for taking the company’s games from the conceptual stage to a finished product.

As an industry veteran in advertising and games, Mike has spoken on the Marketing’s Integration in Games at E3.

He holds bachelors’ degrees in psychology as well as telecommunications from Indiana University. He currently resides in Chicago with his wife.

